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Disclaimer

This Presentation has been produced by TomTom N.V. (the “Company”) and is furnished to you solely for your information.

This document contains certain forward-looking statements relating to the business, financial performance and results of the Company and the 
industry in which it operates. These statements are based on the Company’s current plans, estimates and projections, as well as its expectations of 
external conditions and events. In particular the words “expect”, “anticipate”, “estimate”, “may”, “should”, “believe” and similar expressions are 
intended to identify forward-looking statements. Forward-looking statements involve risks and uncertainties that could cause actual results to differ 
materially from those in the forward-looking statements. These include, but are not limited to: the level of consumer acceptance of existing and new 
and upgraded products and services; the growth of overall market demand for the Company’s products or for personal navigation products generally; 
the Company’s ability to sustain and effectively manage its recent rapid growth; and the Company’s relationship with third party suppliers, and its 
ability to accurately forecast the volume and timing of sales. Additional factors could cause future results to differ materially from those in the forward-
looking statements.

No representation or warranty (express or implied) is made as to, and reliance should be placed on, any information, including 
projections, estimates, targets and opinions, contained herein, and no liability whatsoever is accepted as to any errors, omissions or misstatements 
contained herein, and, accordingly, neither the Company nor any of its subsidiary undertakings or any officers or employees accepts any liability 
whatsoever arising directly or indirectly from the use of this document.

You will be solely responsible for your own assessment of the market and the market position of the Company and that you will conduct your own 
analysis and be solely responsible for forming your own view of the potential future performance of the company’s business.

This document does not constitute or form part of, and should not be constructed as, an offer or invitation to subscribe for or purchase any securities 
and neither this document nor anything contained herein shall form the basis of, or be relied on in connection, with any offer or commitment 
whatsoever.



First quarter 2010 review

Revenue increase of 26%, profits strongly up

Growth across all Business Units

Continued geographic expansion

Expansion of automotive relationships and improved 
automotive content 

Refresh of mid and entry level PND ranges

›

›

›

›

›
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Europe and North America Q1 2009/Q1 2010
PND market size and share
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Source: GfK, NPD and company data

Share growth in our main geographies

Market size
> Europe 2.7 million units (Q1 ‘09: 3.2 million)
> North America 2.6 million units (Q1 ‘09: 2.6 million)

›

›



Operational developments

Geographic expansion
> Tele Atlas maps of India and Ukraine
>  PNDs for Mexico and Morocco

Automotive
> Fiat relationship expanded
> Ford to use Tele Atlas maps
> ADAS quality content introduced

Refresh of entry level and mid range PNDs
> TomTom EASE and Start2
> TomTom XL Classic

WORK continues to grow its subscriber base
> # subscriptions increased 41% year on year to 104,000 

›

›

›

›

5



Outlook 2010 reiterated

Broadly flat revenue and earnings per 
share compared to 2009*

On track to bring exciting new 
innovations to the market this year

›

›
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* In 2009 the full year revenue was €1,480 and the earnings per share were €0.47



Revenue
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Growth across all Business Units

Consumer
69%

Automotive
15%

Licensing
11%

WORK
5%

Revenue  Q1 ‘10: €268 million

Consumer
76%

Automotive
6%

Licensing
14%

WORK
4%

Revenue Q1 ‘09: €213 million

• 26% growth group revenue
› Automotive and Consumer main contributors to growth

• Hardware and Content & Services revenue split stable (HW: 70%, C&S 30%) 
› Growth Automotive  and Consumer  hardware, content and subscriptions sales 

›

›
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Earnings overview 

* Earnings per share adjusted for acquisition related amortisation, non-cash goodwill impairment and restructuring charges on a
post tax basis
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Marketing

Operating expenses

SG&A

R&D

Total
OPEX
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Cash flow
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Balance sheet



Questions?
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Impact of FX rate changes
Q1 2010 results based on current exchange rates and that of previous quarters compared
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Market size Europe and North America*

* PND sell-out numbers based on GfK, NPD and company data. Europe  includes TomTom’s 16  main European countries, North 
America includes USA and Canada
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Common shares outstanding end of Q4 ‘09 221,718,074 
Common shares outstanding end of Q1 ‘10 221,718,074

Average shares outstanding end of Q1 ‘10 221,718,074

In the money share options as of Q4 ’09 7,033,730
In the money share options as of Q1 ’10 6,776,743

Average dilutive share options outstanding Q1 ‘10: 6,905,236
Non dilutive share options:
6,905,236 x (exercise price) / (average share price*) 6,541,462

Average shares outstanding from dilution of options 363,774 

Average fully diluted shares outstanding Q1 ‘10 222,081,848

Outstanding Shares

* Average share price used: €6.08
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